WEBSITES
FOR . )
- REALTORS ~
B




Welcome to the Real Estate Website Design with
Canva workbook! In this course, you'll learn how to
leverage Canva's user-friendly interface to create
professional and effective websites for your real
estate business. No coding experience is required!

This workbook will guide you through each step of
the design process, from initial planning to launching
your website. We'll cover essential design principles,
branding strategies, and practical tips to ensure your

website attracts leads and showcases your expertise.

What you'll learn:

Website planning and content strategy
Canva website builder essentials

Designing visually appealing layouts
Integrating lead capture forms

Optimizing your website for mobile devices
Best practices for real estate website design

Let's get started!



PLANNING YOUR WEBSITE

Before diving into Canva, it's crucial to plan your website's structure and content. This section
covers the essential steps for creating a solid foundation for your online presence.

1. Define Your Target Audience:
e Who are you trying to reach? (e.g., first-time homebuyers, luxury property buyers,
investors)
e What are their needs and expectations?
e What kind of properties are they most interested in?

2. Set Clear Goals:
e What do you want your website to achieve? (e.g., generate leads, showcase listings, build
brand awareness)
e How will you measure success? (e.g., number of leads generated, website traffic, time
spent on site)

3. Map Out Your Website Structure:

e Homepage: The first impression! Include a compelling headline, a brief introduction, and
clear calls to action.

e Listings: Showcase your available properties with high-quality photos, detailed
descriptions, and virtual tours.

e About Me: Build trust by sharing your experience, expertise, and client testimonials.

e Blog: Provide valuable content related to real estate, local market trends, and
homeownership tips.

e Contact: Make it easy for visitors to reach you with a contact form, phone number, and
email address.

4. Gather Your Content:
Write compelling descriptions for your listings and about me section.
Collect high-quality photos of your properties and yourself.
Prepare blog posts on relevant real estate topics.

Write clear and concise calls to action.

Exercise:
1.1dentify your target audience.
2.Define three specific goals for your website.
3.Create a sitemap outlining the main pages of your website.




WEBSITE BUILDING ESSENTIALS

1. Create a Canva Account:
e If you don't already have one, sign up for a free Canva account at www.canva.com.
e A Canva Pro subscription unlocks more features, templates, and design assets.

2. Choose a Website Template:
e Browse Canva's extensive library of website templates.
e Search for templates specifically designed for real estate.
e Select a template that aligns with your brand and target audience.

3. Customize Your Template:

Replace placeholder text with your own content.

Upload your own photos and videos.

Change the colors and fonts to match your brand.

Adjust the layout and spacing to create a visually appealing design.

4, Add Pages:
e (Click the "+" button to add new pages to your website.
e Choose from pre-designed page layouts or create your own from scratch.

5. Add Elements:
e Use Canva's drag-and-drop interface to add elements such as text boxes, images, buttons,
and shapes.
e Explore Canva's library of icons, illustrations, and photos.

6. Link Pages Together:
e Use the link tool to connect your pages and create a seamless navigation experience.

7. Preview Your Website:
e (Click the "Preview" button to see how your website will look on different devices

Tips:
e Use high-quality images and videos to showcase your properties.
e Keep your website design clean and uncluttered.
e Use consistent branding throughout your website.
e Use clear and concise language.
e Make it easy for visitors to contact you.
Exercise:
e Choose a real estate website template in Canva.
e Customize the template with your own content and branding.
e Add at least three pages to your website.



DESIGNING
EFFECTIVE
PAGES

The homepage is your website's virtual storefront.
It should immediately capture visitors' attention
and entice them to explore further.

Headline: Use a compelling headline that

Homepage clearly communicates your value proposition.
Headline e Introduction: Briefly introduce yourself and
Introduction your real estate services.
Featured Listings . Featured Listings: Showcase your best
Call to Action properties with high-quality photos and
descriptions.

Call to Action: Encourage visitors to take the
next step, such as browsing listings or
contacting youl.

The listings page is where you showcase your
available properties. Make it easy for visitors to
find the information they need.

e High-Quality Photos: Use professional photos

that highlight the best features of each

Listings Page property.
High-Quality Photos e Detailed Descriptions: Provide comprehensive
Detailed Descriptions descriptions that include key details and selling
Virtual Tours points.
Property Features . Virtual Tours: Offer virtual tours to give
potential buyers a realistic view of the
property.

e Property Features: List key features such as
square footage, number of bedrooms and
bathrooms, and amenities.



DESIGNING
EFFECTIVE
PAGES

About Me Page
Your Story
Your Experience
Client Testimonials
Professional Photo

Contact Page
Contact Form
Phone Number
Email Address
Social Media Links

The about me page is your opportunity to build
trust and connect with potential clients. Share
your story, experience, and expertise.
Your Story: Share your journey into real estate
and what motivates you.

. Your Experience: Highlight your
accomplishments, certifications, and areas of
expertise.

Client Testimonials: Include positive feedback
from past clients to build credibility.
Professional Photo: Use a high-quality photo of
yourself'to create a personal connection.

Make it easy for visitors to contact you with a clear
and concise contact page.
Contact Form: Include a simple contact form
for visitors to submit inquiries.
Phone Number: Display your phone number
prominently.
Email Address: Provide your email address for
direct communication.
Social Media Links: Link to your social media
profiles to expand your online presence.



OPTIMIZING
YOUR WEBSITE
FOR SUCCESS

Creating a beautiful website is only the first step. To attract leads and achieve your goals, you need to
optimize your website for search engines and mobile devices.

1. Mobile Optimization:
e Ensure your website is responsive and looks great on all devices.
e Use Canva's mobile preview tool to test your website on different screen sizes.

2. Search Engine Optimization (SEQ):
o Use relevant keywords in your website content, page titles, and meta descriptions.
» Optimize your images with descriptive alt text.
e Build high-quality backlinks to your website.

3. Lead Capture:
 Integrate lead capture forms on your website to collect visitor information.
o Offer valuable incentives, such as free reports or property alerts, in exchange for contact information.

4. Analytics:
o Track your website traffic and user behavior using Google Analytics.
o Use the data to identify areas for improvement and optimize your website's performance.

Tips:

Use clear and concise language that is easy to understand.
Proofread your website content carefully.

Keep your website updated with fresh content.

Promote your website on social media and other online channels.

Exercise:
o Test your website on different mobile devices.
« Identify three relevant keywords for your real estate business.
e Add a lead capture form to your website.



LAUNCHING
AND MAINTAINING
YOUR WEBSITE

You've designed and optimized your website — now it's time to launch it to the world!

1. Choose a Domain Name:
e Select a domain name that is relevant to your business and easy to remember.
e Check the availability of your desired domain name and register it with a reputable domain registrar.

2. Publish Your Website:
e Canva offers several options for publishing your website, including a free Canva domain or connecting
your own custom domain.
e Follow Canva's instructions to publish your website.

3. Promote Your Website:
e Share your website link on social media, email signatures, and other online channels.
o Consider running online advertising campaigns to drive traffic to your website.

4. Maintain Your Website:
e Regularly update your website content with fresh listings, blog posts, and market updates.
» Monitor your website's performance using Google Analytics and make adjustments as needed.

Tips:
o Test your website thoroughly before launching it.
o Get feedback from friends, family, or colleagues.
e Be patient - it takes time to build a successful website.

Exercise:
1.Choose a domain name for your website.
2.Publish your website using Canva.
3.Create a plan for promoting your website.



CONGRATULATIONS

CONGRATULATIONS! YOU'VE COMPLETED THE REAL ESTATE
WEBSITE DESIGN WITH CANVA WORKBOOK. BY FOLLOWING
THE STEPS OUTLINED IN THIS COURSE, YOU CAN CREATE A
PROFESSIONAL AND EFFECTIVE WEBSITE THAT ATTRACTS
LEADS AND SHOWCASES YOUR EXPERTISE. REMEMBER TO
CONTINUOUSLY UPDATE AND IMPROVE YOUR WEBSITE TO
STAY AHEAD OF THE COMPETITION. GOOD LUCK!




THANK YOU

Email:
|ro'3| @erika _kauzlarich _bird srlelse@eveteenm
@ https:/ /www.pinterest.com/justmeinthescv Phone:

720-967-9533

o https: / /www.facebook.com/ErikakBird Website:

www.connectwitherika.com
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HOMEBUYER QUIZ PROMPT

Create a fully functioning, mobile-responsive, interactive website titled “What's Your SoCal
Homebuyer Personality?” for a Realtor marketing to buyers in the Santa Clarita Valley and San
Fernando Valley of Los Angeles County, California. Design: editorial luxury-real-estate aesthetic
with deep forest green (#172e2a), cream (#fffdf8), warm sand (#e9dfcb), sage (#43796¢),
elegant serif headlines and clean sans-serif buttons. Include a compelling hero, one-question-
at-a-time quiz, progress bar, Back/Next controls, reveal result, retake quiz, copy/share result
action, neighborhood cards, and booking/inquiry call-to-action. First ask which area the visitor
wants to explore: Santa Clarita Valley, San Fernando Valley, or both. This only filters the
recommended communities; it should not affect quiz scoring. Quiz: Six questions, each with four
choices. Score each answer into one of four categories: Social, Adventure, Community, Space.
Ql. Your ideal Saturday starts with.. Social: Brunch, boutiques and a coffee stop; Adventure: A
hike with gorgeous views; Community: A stroll through a local park; Space: Time working on a
home project. Q2. Pick your favorite neighborhood feature. Social: Restaurants and
independent shops; Adventure: Trails and open-space access; Community: Parks and nearby
conveniences; Space: Larger outdoor living areas. Q3. The perfect backyard is.. Social: A stylish
patio for entertaining; Adventure: A view of scenic hills; Community: A comfortable spot for
gatherings; Space: Room for gardens and hobbies. Q4. Which home-tour detail grabs you?
Social: Close to places to go out; Adventure: Nearby outdoor recreation; Community: Practical
layout and neighborhood amenities; Space: Flexible space and privacy. Q5. Choose your ideal
afternoon. Social: Discover a new restaurant; Adventure: Bike or walk on a trail; Community:
Browse a neighborhood market; Space: Work on a creative project at home. Q6. What would
you rather see outside? Social: An inviting local main street; Adventure: The hills and natural
landscape; Community: A landscaped neighborhood park; Space: A spacious garden or yard.
Scoring: category with the most choices wins. For a tie, award the tied category selected
edrliest in the quiz. Never display a score, only the personality and relevant matches. Results:
Social = “The Social Butterfly”: You like dining, local events and lively local destinations. Santa
Clarita Valley: Old Town Newhall, Valencia. San Fernando Valley: Studio City, Sherman Oaks.
Adventure = “The Outdoor Adventurer”: You enjoy scenic surroundings, trails and open space.
SCV: Canyon Country, Castaic. SFV: Woodland Hills, Chatsworth. Community = “The
Neighborhood Enthusiast™ You value neighborhood amenities, parks and everyday
conveniences. SCV: Valencia, Stevenson Ranch. SFV: Northridge, Granada Hills. Space = “The
Space & Serenity Seeker”: You prioritize privacy, flexible outdoor space and hobbies. SCV:
Saugus, Castaic. SFV: Chatsworth, Granada Hills. Show 2 suggestions if one valley was selected,
or 4 if both. Neighborhood suggestions are places to explore, not definitive descriptions of every
home. Add a working link for each suggested area to an appropriate Google Maps search (not
a made-up listing). Add a prominent “Request a Personalized Home Search” button whose
target URL is explicitly easy for the Realtor to edit, plus Copy My Result and Retake Quiz buttons.
Do not generate an artificial form that implies submissions are stored. Keep visitor data local
and do not persist it. Add a Fair Housing-friendly note: this is a playful lifestyle exercise, not
housing eligibility or a substitute for budget, commute, accessibility, property specifications,
and buyer choices. Do not infer preferences from protected characteristics. Make all navigation
and scoring actually work, rather than producing a static mockup. Provide a polished mobile
layout and elegant transitions.
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